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ABSTRACT
Abstrak
		Tujuan penelitian ini adalah untuk mengetahui pengaruh kualitas pelayanan, bauran pemasaran, dan kepuasan terhadap loyalitas
nasabah di PT. Bank Aceh Syariah.Penarikan sampel dilakukan dengan menggunakan metode â€œPurposive Samlpingâ€• terhadap
100 responden yang masih menggunakan jasa pelayanan Bank Aceh Syariah di Kota Banda Aceh minimal 1 tahun. Untuk
mengetahui pengaruh service quality, marketing mix, dan kepuasan nasabah terhadap loyalitas nasabah di PT. Bank Aceh Syariah,
akan dianalisis dengan menggunakan alat ukur regresi linear berganda. Hasil menunjukkan bahwa variabel kualitas pelayanan,
bauran pemasaran, dan kepuasan nasabah berpengaruh signifikan terhadap loyalitas nasabah PT. Bank Aceh Syariah. Variabel
kualitas pelayanan, bauran pemasaran, dan kepuasan secara parsial berpengaruh signifikan terhadap loyalitas nasabah PT. Bank
Aceh Syariah. Variabel kualitas pelayanan, bauran pemasaran, dan kepuasan secara simultan berpengaruh signifikan terhadap
loyalitas nasabah PT. Bank Aceh Syariah. Diharapkan kepada pimpinan PT. Bank Aceh Syariah dapat terus meningkatkan kinerja
dan pelayanannya kepada nasabah sehingga nasabah semakin yakin dan percaya terhadap pelayanan PT. Bank Aceh Syariah.
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Abstract
		The purpose of this study was to determine the effect of service quality, marketing mix, and satisfaction on customer loyalty at PT.
Bank Aceh Syariah. Withdrawing the sample is done using the "Purposive Sampling" method of 100 respondents who still use the
services of Bank Aceh Syariah in Banda Aceh City for at least 1 year. To determine the effect of service quality, marketing mix,
and customer satisfaction on customer loyalty at PT. Bank Aceh Syariah, will be analyzed using multiple linear regression
measurement tools. The results showed that the variable service quality, marketing mix, and customer satisfaction significantly
influence customer loyalty at PT. Bank Aceh Syariah. Variable service quality, marketing mix, and satisfaction partially have a
significant effect on customer loyalty of PT. Bank Aceh Syariah. Variable service quality, marketing mix, and satisfaction
simultaneously have a significant effect on customer loyalty of PT. Bank Aceh Syariah. It is expected that the leadership of PT.
Bank Aceh Syariah can continue to improve its performance and services to customers so that customers are more confident and
trusting the services of PT. Bank Aceh Syariah.
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